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About NAfME

The National Association for Music Education
(NAfME) is a collaborative community that
supports music educators and advocates

for equitable access to music education.
Founded in 1907 and representing nearly
60,000 members* teaching millions of
students, NAfME advances the music
education profession and promotes lifelong
experiences in music.
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NAfME at-a-Glance

Tri-M® Music Honor
Society Advisors

Professors/Higher
Education

Show Choir

Technology

Administrators/
Supervisors Research &
Private/Studio Teacher Education

Teachers

Marching Band

Collegiate Music
Education Majors

Orchestra

Pre-K &
Elementary
Teachers

General Music

Senior High School
Teachers

Choral/Voice

Junior/Middle
School Teachers

*Some members teach in multiple areas and grade levels.
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NAfME Corporate
Membership

to a community of nearly 60,000 PreK-12 and higher a . ez
education music educators, administrators, pre- Natlonal ASSOClatlon

NAfME Corporate Membership offers exclusive access n
service educators (Collegiates), and professionals. mfe for MUSiC Education
For $195, gain access to a diverse range of
promotional and advertising opportunities, including Proud Corporate Member
blog, social media, email, newsletter, digital and print
advertising, membership mailing lists, and more!

NAfME Corporate Membership benefits include:

& A
~

0 00
MMM

on Display the Proud Receive a one-year NAfME
select NAfME marketing and
promotional opportunities your website

on
the NAfME website in our Corporate Membership
appreciation ad

Q nafme.org/membership/corporate

corporate@nafme.org
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Teaching
Music
Magazine

NAfME’s flagship magazine. Published
4 times per year. Distributed to nearly
60,000 members/subscribers.

Advertising Specifications

Ads without bleeds

Should be created to actual reproduction size and must
include a border or crop marks. If none are included, ad will
be positioned for best reproduction.

Full-Page Ads

Should be created at the trim size. Live area (ad content)
should be a minimum of 0.25” from the trim on all sides or
within the 7”7 x 10” live area. Bleeds must extend 0.125” on
all sides.

Required File Format
PDF/X-1a 300 DPI. All fonts and images should be
embedded.

PDF Preferred
Include crop marks to trim size. Set bleeds to 0.125” all sides.

Maximum Ink Density
300 DPI. Minimum Dot: 5%.

Color

Files must be CMYK. Do not use Pantone or spot colors,
convert all to CMYK.

Ellie Dunn, Advertising Sales
EllieD@nafme.org
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Teaching

Music

Magazine

)

Premium Position

Requested Position: Add 10% to
rate. Positioning of advertising is at
discretion of the publisher except
where a request for a specific posi-
tion is acknowledged by the sales
rep in writing.

K}
Y, -
<

JANUARY 2023
VOLUME 30, NO. 3

A PUBLICATION OF THE NATIONAL ASSOCIATION FOR MUSIC EDUCATION

Inspire,
Invité&
Invest:

7 Music Teaching

INSIGHTS ON THE NEW
NAfME STRATEGIC PLAN

‘\
N\

N

CONFERENCE

Invoicing

Advertisers are billed on the first
day of the month of publication.
Payment is due within 30 days of
the invoice date.

INTERCULTURAL
UNDERSTANDING THROUGH
WORLD MUSIC PEDAGOGY

N\ INSPIRATION & IDEAS:
. THE 2022 NAfME NATIONAL -d National Association
for Music Education

at the Crossroads

Ad Materials

To guarantee insertion of your
advertisement, we must receive
an insertion order by email on
or before the space reservation
deadline.

Deadlines 2025-2026

Issue Release Space Reservation Materials Due
August 2025 May 29, 2025 June 6, 2025
October 2025 August 9, 2025 August 16, 2025
January 2026 October 24, 2025 October 31,2025
April 2026 February 13, 2026 February 20, 2026

@ Ellie Dunn, Advertising Sales

EllieD@nafme.org
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Rina Salverson, Production

Rina@kalomedia.com
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Teaching
Music

M '
agazine
Full page, with bleed 1/3 square
Rates and Sizes
WIDTH DEPTH with BLEEDS
Trim Size 8.25" 10.875” Add 0.125 (1/8”) to all sides
Two-page spread 16.5” 10.875” 16.75" x 11.125” 1/2 page
Full page, with bleed 8.25" 10.875" 8.5"x 11.125" istand
Full page, no bleed 7" 10” N/A
2/3 vertical 4.625” 10" N/A
1/3 square 4.625 4.875" N/A
1/2 horizontal 7" 4.875” N/A
1/2island 4.625" 6.5” N/A
1/4 vertical 4.375” 4.875” N/A 12 page
1/6 vertical 2" 4.75" N/A
1x 2x 3x 4x
Cover2,3,4 $4,250 $3,825 $3,440 $3,090
Full page $3,400 $3,060 $2.750 $2,470 page v
1/2island $3,100 $2,695 $2,395 $2,170
2/3 page $3,100 $2,695 $2,395 $2,170
1/3 page $2,180 51,855 $1,620 $1,365
1/2 page $2,570 $2,105 $1,880 $1,685
1/4 page $2,160 $1,855 $1,625 $1,365
1/6 page $350 $350 $250 $250 |13/asgev
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NAfME.org
Website Ads

Meet music educators where they go to

research, register for events, and engage

average monthly Limited number of Ads run on the homepage,
users, page views, advertisers, maximizing as well as the main
30% monthly returning users your exposure navigation pages

Available monthly in Includes
728x90px and 300x250px

Ad size option #1: 728x90px Ad size option #2: 300x250px
18 ad placements available 12 ad placements available
728x90px

Start or renew your chapter today!
Tri-M M ISic Join the only national music honor society
Y for students in grades 6-12.

4AONOR SOCIETY®

nafme.org/Tri-M

Frequency (300x250) Non-Member Corporate Member

1 month $1,080/month $880/month

3 months* $715/month $505/month

6 months $690/month $475/month

12 months $625/month $410/month

Start or renew your chapter today!
Join the only national music honor soclety
sy gl o o Frequency (728x90) Non-Member | Corporate Member
nafme.org/Tri-M

1 month S$755/month $615/month

3 months* $500/month $355/month

{ (R Ellie Dunn, 6 month $485/month $330/month

Advertising Sales months mon mon
EllieD@nafme.org 12 months $435/month $290/month

*Members only: Buy three months, get one additional month FREE.
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NAfME Notes
e-Newsletter

Delivered biweekly to more than 80,000

NAfME members and music education

advocates.

Start or renew your chapter today!
Join the only national music honor soclety
for students In grades 6-12.

nafme.org/Trl-M

each issue to help
your message
stand out

Available

All newsletter
ads are

Includes
report

a week

prior to publication date

Frequency

Non-Member

Corporate Member

3 editions

$950

$650

6 editions

$900

$600

12 editions

$840

$540

Frequency Non-Member Corporate Member
Tri-M Music
“ onersecEn 3 editions $950 S650
S 1 ot el i i b 6 editions $900 $600
for students In grades 6-12.
nafme.org/Tri-M 12 editions 3840 $540
Banner ad (564x100px)

Start or renew your chapter today!
Join the only national music honor soclety
for students In grades 6-12.

Iri-M Mu

HONOA socIeETY"

nafme.org/Tri-M

9

Frequency Non-Member Corporate Member
3 editions $1,145 $845
ng Ellie Dunn, Advertising Sales 6 editions $1.050 750
EllieD fme.
leD@nafme.org 12 editions 975 $675

NAfME 2025-2026 Media Kit
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Sponsored

45"

AVERAGE OPEN RATE

Creativity Connects Us
A Free Weeklong Celebration of
Creativity for Students, Educators
&Families Everywhere!

January 22-28,2024

Crayola Creativity Week is back! Join schools around the world in celebrating
the creativity and originality in every child. Last year, 3.5 million
ents from 28,500+ schools across 77 countries participated. Don't miss out
n the colorful fun each day of Creativity Week with even MORE exciting
celebriies, activities, and giveaways to come! .

1 up today for early access to planning materials and downloadable activity
sheets before the celebration begins January 22-28, 2024!

Photo by Erc Wootsey
Register for a Free Arts Education Program for Your Students!
Free for K~12 Schools & Educators!

Signup for froe today!

Introduce your students to the magic and joy of opera with the ultimate digital
classroom experience—or free! Treat your class to an abridged performance 1t is Crayola Creativity Week?

of Gilbert & Sullivan’s classic comedy, The Pirates of Penzance!
! Aweeklong (7-day) celebration of students' creativity and limitless
What's Inchided?. ntial (happening Jan. 22-28, 2024)
1% i '
4 An abridged production of Gilbert & Sullivan's The Pirates of Penzance, An opportunity for you to collaborate with your fellow teachers and
munity leaders who embrace the power of creativity across your entire
»ol building!

& Pre-recorded interactive workshops,

L1l and a robust study guide!
/A chance to show how cool your students' artwork is and share it with the

Opera Theatreis proud to offer this program on demand at no costto schools 7 ¢ i E Tl ot

‘and educators across the world through April 2024. Experience the program

that has reached more than 200,000 students on 5 continents! An fun, easy, and FREE way for you to enter daily giveaways for your

1ol and get access to engaging teaching materials (that are translated in 9
LEARN MORE uages!)

Questions? did we mention each day features a special celebrity guest? Make
o register at Crayola.com/CreativityWeek so you don't miss out!
Contact our Education & Department at or

(314) 963-4251.
Sign Up for Free Today!
LLBEEN national association
I s doction

National Association for Music Education | 1806 Robert Fulton Drive, Reston, VA 20191

»w and share with #CrayolaCreativityWeek:

facebook.com/CrayolaEducation

instagram.com/crayola

Unsubssribe nafmei@nafme.oro
Undate Profi Data

Notice

o btereomCrayobdy

Crayola.com/CreativityWeek

Rebecca Poorbaugh, Corporate
C Membership Manager

RebeccaP@nafme.org

Ellie Dunn, Advertising Sales
EllieD@nafme.org
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mails

Deliver your exclusive
advertising message directly
to NAfME member inboxes.

e NAfME Corporate Members and nonmembers
may purchase up to two (2) emails per year.

e Standard email rates exclude direct sales,
product or service promotions, or viewer sign up
requirement.

e  Premium email rates may be a direct sale of a
product or service or requires the viewer to sign up.

e Contentis subjectto review and approval.

e Discounts may be available depending on the
size of the target audience.

e You selectthe date for NAfME to send; subject to
schedule availability.

e Send copy as a Word/Google doc with any
images you'd like to accompany as separate JPG
or PNG files, at least 10 business days prior to
the send date, to allow for questions, review,
and approval.

List size Discount

5,000 or less 25%

25,000 - 5,001 15%

25,001 or more Full Price

Standard Email Rates

Non-Member $5,000

Corporate Member | $3,000

Premium Email Rates

Non-Member $6,250

Corporate Member $3,750

Rates and information are subject to change.
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Social Media

Facebook, Linkedin,
I n Stag I'am facebook

assword Forgot Account?

¥ National Association for Music
& Education
January 5 - @
This is a sponsored post from NAFME Corporate
member Music Reading Class.

Level the Field with students and strengthen
your program! Improve retaining and recruiting
students!

READING fI6F.
CLASS S %

Classic Mode

Visit MusicReadingClass.com for free teacher

ation on the official Music
Reading Class launch and Indiegogo expansion
campaign.

e Select preferred channel to best
align content with audience.

Check out our NAME blog “Adapting to
Survive: Using the Common Thread":
https://bit.ly/NAPMEMRC

Music Reading Class - Made by Teachers,
Powered by Community. We are a BODO (Buy
One, Donate One) company See less

e Contentis subject to approval.

e Send accompanying copy, link,
hashtags, a PNG or GIF image,
or a 2 minute or less video file at
least 5 business days prior to the
selected publish date.

LEARN TO READ AND PLAY MUSIC! musicreadingclass.com

2 Posts

2 posts on 1 channel,

3 Posts

3 different posts on

1Post

1 post on 1 channel

same channel, or
different posts on
1, 2, or all 3 channels

or 2 different posts
on 2 channels

Followers Social Posts Non-Member Corporate
Member
Facebook 75,000
: 1 post $600 $300
LinkedIn 24,000
2 posts $900 $500
Instagram 16,000
3 posts $1,200 $700

ng Rebecca Poorbaugh, \ ! /
Corporate Membership
Manager

RebeccaP@nafme.org
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178,000

MONTHLY
NAfME.org VIEWS

e Average 178,000 monthly NAfME.org views. e Contentis subjectto approval.
e Featuredin NAfME Notes and on social channels, e Submit600-1,000 words as a Word or Google
including Facebook and Instagram. doc, including author bio and photo, at least
7 business days prior to the date selected to
e Selectyour preferred publish date, if there’s a publish, to allow for questions, review, and
preference. approval. Some content is subject to NAfME

e Must be educational in content — provide directly Eejuisy COmTiEE I

applicable information or resources for educators; o  You may include a link for further information
cannot be direct sales. and/or to your organization’s website.

Blog Rates

5300

Corporate Member

A Movement Rooted in a Song

& Backto All Posts.

A Movement Rooted in a Song
The Founding of Let Music Fill My World

By Cayley Tull, sponsored by NAfME Corporate member Let Music Fill My World.

The idea for Let Music Fill My World (LMFMW) was born in a Chicago classroom. In
2023, Grammy-nominated artist John Ondrasik of Five for Fighting partnered with
students at Farragut Career Academy to co-create an original song: “Let Music Fill My

* % % LET * * %

MUSIC
[FLL MY
W-. RLD

These students, most of whom had never written or recorded music before, poured
their hearts into the lyrics, reflecting on what music meant to them. They collaborated

with industry professionals to record the song and produce a music video, turning

S Q Rebecca Poorbau g h, Corporate theircreative vision into eality, But beyond the song isel, something even more
powerful happened:
Membership Manager

The experience proved that when students are given the opportunity to engage with
music, it opens doors to self-expression, confidence, and connection. Inspired by this,

RebeccaP@nafme.org
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For more information on corporate
memberships, and social media,
blog, and email advertising:

Rebecca Poorbaugh,
Corporate Membership Manager
RebeccaP@nafme.org

For Teaching Music, website,
newsletter, and limited email
advertising inquiries:

Ellie Dunn, Advertising Sales
EllieD@nafme.org



mailto:RebeccaP@nafme.org
mailto:EllieD@nafme.org

